wbile Jsou g (655 anw g

2,595 181,85 g 5o O Uil sdoms ) g el 1 S50 Jolse o s8I 10

S8 (A 5 05 JdoS p (e

comly oAl S eadlae rasslial ol
OF8) g damme (s3I0 5 csing (30
s syt Adh S bl e @S b
55 Mo e 555 8 S 5o 0l SLeLs

A=YF (YO Lgbjb Jﬁ”j (825 x5 (551 dﬁd:

Tgalslast g ytame T Mg sin S all Ot elie ol
Qlﬂl‘ﬁj_&.ﬁﬂ‘aK.J‘.;!:AL;:U')}UJ.c}Q;,\.!;,f)?a.l&i.}l:‘di;)‘)};ﬁﬂ.va;ﬁh_g;:fsdﬁaﬁb Rl
{,\lﬂlg}-.l}:J‘J';_J,_.Tali.i.ﬂ:‘d:;)‘)}‘:}la)&#Qﬂ}@&iﬁb;di)‘)};,iﬂ#n_;;ubd Al

Olnl iy e BRI (2355 puke 5 S S 0dSESNs (B35 Su e 03 S Lkl Y

badriazarin@tabrizu.ac.ir :J s sty Joal

VP sl ) il ol

VO e ) sl Sl b
VEO Sy VE 0 sl
VE0 et Vi S5k b

VO ks WY bl

PR CXCIER

Oy geots dlie ol Sl Gl sl 55 4 Glaze dlas oyl
(CC BY-NC 4.0) 15 L gl oI5 2

FEOIPTEIR SICTRPN

S

lap ol 53 OSLAS s 5 U s e Jalse e S bl 5 (LB S e e
S S ) (sl 5 Al LIS e bl sl 02 5 AS 3 S b sy cnl 2 Ble J 8
Al dael&al a0l s 1y gy amalr 3,8 oalinal (556 ils SSG 51 0T bl 6, o Js
G iS5 tadia (5,8 5ai b L8 10 oS Wsls |5 Bl e IS 58 O gemnl pld Ol )8 5 (5555 oy ks
b5 o0l S sladds 40 1 F0 aly bt Lvans slaa-loas Gy b 5l baesls s bl gl bl 4 oloes
A S e b5l ol al e 53 b eddpl Sl G ¢ i ot s 325 o5 o Gl a5 ) 3
3 S sleesls UL 51 obabl sl 5 CVI 5 CVR la sl 5l gmme lyy s o 8l s L5350 ot
V0 a5l A8 VY sl a0 el el s Aol b gladiis 5 O 5 a3l QLIS SS o G315
Caldor 5 o b o e Jalse cpasbind s 5 b s Jolse Jold olg slal S mie Lol ey e 5 a3
s e A e 3 s ol 5 e (g3l &‘f}g‘;}&)ﬁ} eleal (L0l ol se adils
oled olipn O S G815 Olss o9 o 53 5 dd o+ Ve 5 a8 Slael S Lo S 30
Soalie ey Y0 51 a8 Al e 55 Ol OV ctoman 0 Lo a Ve Sl i elile SU slaws S 5 Laad) 5o
Al e oS algme sltel a8 s 0 Ve 5l VLGV slie 5+ ¥4 51 5VL eils 3L sloas S ples CVR
b o 3,5k 4 B, o5 ol diaaa 5 b loiy Blie 53 I8 0SS sdms 55 a4 3 S
(S b elarrl B0l o (s Jalse Olosen Jalas 51 aslh 53 pad 5 5umn o sslil CohS
(IS il (5l 63, ool Ll e el Bl ey S pl by 63 pdh o G pe 5 3lasl
3k al 3 Gle I3 8 55 01 SLalS (obsls 5 s pam SRl slas paly (b 5 LaelKal oy e

Gl g3l s (o5 e s 65 I s (slap gl WL b O SLALS dome 5 gl A 1051 5



http://creativecommons.org/licenses/by-nc/4.0
http://creativecommons.org/licenses/by-nc/4.0

Personal Development and Organizational Transformation

Designing a Native Model of Factors Affecting Spectators’ Reattendance Intention in
Iraqi Football: A Thematic Analysis and Fuzzy Delphi Approach

Rasim Abdulhussein Sadkhan Alsarkhit, Yaghoub Badri Azarin?*, Mohammad Rasoul Khodadadi®

1. PhD Student, Department of Sports Management, Faculty of Physical Education and Sport Sciences,
University of Tabriz, Tabriz, Iran
2. Professor, Department of Sports Management, Faculty of Physical Education and Sport Sciences,
University of Tabriz, Tabriz, Iran
3. Associate Professor, Department of Sports Management, Faculty of Physical Education and Sport
Sciences, University of Tabriz, Tabriz, Iran

*Corresponding Author's Email: badriazarin@tabrizu.ac.ir

How to cite: Abdulhussein
Sadkhan Alsarkhi, R., Badri Azarin,
Y., & Khodadadi, M. R. (2027).
Designing a Native Model of Factors
Affecting Spectators’ Reattendance

Intention in Iragi Football: A
Thematic Analysis and Fuzzy
Delphi Approach. Personal

Development and Organizational
Transformation, 5(3), 1-26.

Abstract

This study aimed to design and validate a context-specific model of factors affecting spectators’
reattendance intention at football stadiums in Irag. This qualitative study was conducted within an
interpretive paradigm using thematic analysis to develop the model and the fuzzy Delphi technique to
validate it. The study population comprised senior football club managers, sport management academics,
and experts from the Iraqi Football Federation. Fifteen experts were selected through purposive and
snowball sampling until theoretical saturation was achieved. Data were collected through semi-structured
interviews lasting approximately 45-90 minutes and analyzed using the six-stage thematic analysis
procedure. Subsequently, the extracted model was evaluated through two rounds of fuzzy Delphi involving
eight experts. Content validity was examined using the Content Validity Ratio (CVR) and Content Validity
Index (CVI), while inter-coder agreement, expert review, process documentation, and independent code
review were applied to enhance qualitative reliability. The thematic analysis yielded 73 initial codes, 15
components, and four major dimensions: stadium infrastructural and environmental factors; team-related
factors and match attractiveness; psychological, social, and cultural factors; and economic, managerial,
and structural factors. During the first fuzzy Delphi round, three items scoring below 0.70 were eliminated.
In the second round, expert agreement exceeded 70% for all retained components and items, while the
difference in expert judgments between the two rounds fell below 0.20, indicating satisfactory consensus.
Furthermore, CVR values for all retained items exceeded 0.49 and CVI values were above 0.70, confirming
the content validity of the final model. Spectators’ reattendance intention in Iragi football is a
multidimensional and context-dependent phenomenon shaped by the simultaneous interaction of
infrastructural, team-related, psychological-social, cultural, economic, and managerial factors. The
validated native model therefore provides an integrated framework for Iragi football clubs, federation
authorities, and sports policymakers to develop targeted strategies for increasing stadium attendance and
strengthening spectator loyalty.

Keywords: Reattendance intention, Football spectators, Football stadiums, Native model, Thematic
analysis, Fuzzy Delphi, Irag.
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Extended Abstract

Introduction

Football has evolved from a purely competitive sport into a multidimensional social, cultural, and
economic phenomenon in which spectators constitute one of the most important stakeholders. The
continuous presence of spectators in stadiums contributes not only to ticket revenues but also to the
commercial value of clubs, sponsorship attractiveness, media rights, merchandising, and the
emotional atmosphere surrounding sporting events. Contemporary football clubs therefore face the
strategic challenge of attracting spectators and, more importantly, encouraging them to return to
stadiums repeatedly. The relationship between sporting success and financial performance further
highlights the importance of maintaining a stable spectator base, because sustained fan engagement
can transform sporting achievements into economic value (Barresi, 2025). Recent studies have also
shown that stadium attendance is a complex behavior that reflects the simultaneous influence of

consumer preferences, economic conditions, sporting competition, service characteristics, and
contextual factors (Beermann et al., 2026). Moreover, advances in information technology, digital
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broadcasting, and social media have transformed the ways in which fans consume football and have
increased competition between physical stadium attendance and alternative forms of sport
consumption (Pang & Wang, 2025). Nevertheless, the live stadium experience remains distinctive
because spectators participate in collective excitement, social interaction, team identification, and
the creation of the atmosphere that gives football much of its experiential value. The absence of
spectators during the COVID-19 pandemic demonstrated that football without a live audience loses
part of its emotional and social character (Tamir, 2022), while spectators themselves contribute to
the value of football as a live service and media product (Herold et al., 2021). Reattendance intention
is therefore an important behavioral indicator because it reflects spectators’ willingness to return to
the stadium after evaluating their previous experiences. Evidence suggests that perceived value,
satisfaction, team attachment, nostalgia, social motives, and environmental quality can influence
such intentions (Karg et al., 2021; Le et al., 2024; Takata & Hallmann, 2022). Stadium characteristics
are particularly important because the quality of seating, accessibility, parking, sanitation, catering,
safety, crowd management, and technical facilities can shape spectators’ overall evaluations of
attendance (Cho et al., 2019; Nouri Khan Yordi et al., 2023; Quansah, 2024). At the same time, team
performance, player attractiveness, match importance, club history, and team identification
contribute to behavioral intentions by strengthening both the competitive and symbolic value of
attendance (Lee et al., 2020; Silveira et al., 2019; Weng, 2022). Psychological and social motives such
as entertainment, escape from daily pressures, collective excitement, companionship, family
interaction, and group belonging also play substantial roles in attendance decisions (Li, 2024;
Soyguden & Schneider, 2022; Tarighi et al., 2021). Economic and managerial conditions, including
ticket prices, ancillary costs, match scheduling, marketing, and institutional policies, further influence
whether spectators consider attending a match worthwhile (Barajas & Gasparetto, 2023; Schreyer &
Ansari, 2022; Valenti et al., 2025). These issues are particularly relevant in Iraq, where football
stadium attendance is shaped by distinctive infrastructural, security, managerial, cultural, and
institutional conditions. Research conducted in Iragi Kurdistan has demonstrated that spectators’
experiences can be influenced by facilities, management, economic circumstances, and broader
structural factors (Abdulqgadr et al., 2024), while stadium violence and associated concerns regarding
refereeing, fan culture, management, and security represent additional context-specific challenges
(Kemal, 2025). Accordingly, applying models developed in other countries without considering the
Iragi context may fail to capture the full range of factors affecting spectators’ decisions. Therefore,
the present study aimed to design and validate a native model of factors affecting spectators’
reattendance intention at football stadiums in Irag using thematic analysis and the fuzzy Delphi
technique.

Methods and Materials

The study employed a qualitative exploratory design within an interpretive paradigm and was
conducted in two consecutive stages. In the first stage, thematic analysis was used to identify and
organize the factors influencing spectators’ reattendance intention in Iraqgi football. The study
population consisted of scientific and executive experts with substantial knowledge of football
management in Iraq, including senior football club managers, university professors specializing in
sport management and consumer behavior, and experts from the Iraqi Football Federation.
Participants were selected using purposive and snowball sampling based on professional expertise
and relevance to the research problem. Sampling continued until theoretical saturation was reached,
resulting in 15 participants. Data were collected through face-to-face semi-structured interviews
lasting approximately 45 to 90 minutes. The principal interview question focused on identifying the
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dimensions, components, and specific indicators influencing spectators’ intention to return to football
stadiums in Irag. All interviews were recorded, transcribed, reviewed, and prepared for qualitative
analysis. The thematic analysis process involved repeated familiarization with the interview texts,
generation of initial codes, grouping conceptually similar codes into potential themes, reviewing and
refining themes, defining and naming the final themes, and preparing the final thematic structure. In
the second stage, the fuzzy Delphi technique was employed to validate the extracted model. Eight
experts from the qualitative phase participated in two Delphi rounds. Linguistic judgments were
converted into triangular fuzzy numbers, aggregated across experts, and subsequently defuzzified
using the centroid method. Consensus was considered achieved when the difference between
expert judgments across two consecutive rounds was below 0.20. Items receiving scores below the
predefined acceptance threshold of 0.70 were removed. Content validity was assessed using the
Content Validity Ratio and Content Validity Index. For CVR, the critical value of 0.49 was applied,
while a CVI greater than 0.70 was considered acceptable. Qualitative trustworthiness was enhanced
through inter-coder agreement, expert review of codes and themes, systematic documentation of
analytical procedures, and independent review of the coding process.

Findings

The thematic analysis generated 73 initial codes that were ultimately organized into 15 components
and four major dimensions. The first dimension, stadium infrastructural and environmental factors,
contained five components: physical and architectural quality of the stadium, hygiene and
cleanliness, quality and diversity of welfare and catering services, security, crowd control and crisis
management, and technical, media, visual, and auditory facilities. Relevant indicators included
seating quality, viewing angles, shelter from adverse weather, quality of the playing field,
unobstructed visibility, parking capacity, public transport accessibility, sanitation, waste
management, catering services, security personnel, orderly entry and exit, crisis preparedness,
lighting, sound systems, and large video screens. The second dimension, team-related factors and
match attractiveness, consisted of three components: sporting performance and team results,
individual player attractiveness and high-profile competitions, and club history, identity, and
reputation. Indicators included league position, technical and tactical quality, exciting and high-
scoring matches, star players, transfer activities, derby matches, historical rivalries, club
achievements, and supporters’ pride in club identity. The third dimension, psychological, social, and
cultural factors, contained four components: emotional attachment, loyalty and fan identification;
individual psychological motives; social interaction, collective bonds and social capital; and cultural,
refereeing, and ancillary entertainment factors. These factors reflected loyalty during both victories
and defeats, national pride, escape from daily stress, entertainment, collective excitement, family
attendance, companionship, collective memories, fan traditions, social cohesion, refereeing quality,
and cultural entertainment during match intervals. The fourth dimension, economic, managerial, and
structural factors, comprised three components: economic and pricing factors, strategic club
management and planning, and macro-level policymaking and institutional support. Relevant
indicators included ticket prices, ancillary attendance costs, purchasing power, economic conditions,
season-ticket packages, match scheduling, marketing and branding, fan acquisition and retention
programs, governmental financial support, federation policies, attendance regulations, and family-
oriented policies. In the first fuzzy Delphi round, three indicators scored below 0.70 and were
excluded: accessibility and infrastructure for persons with disabilities, television broadcasting quality
and the attractiveness of alternative media, and incentive discounts for selected groups. In the
second round, all remaining components and indicators achieved expert agreement above 70%,
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while differences between the two Delphi rounds declined to less than 0.20, indicating satisfactory
consensus. All retained indicators achieved CVR values above 0.49 and CVI values above 0.70,
confirming the content validity of the final model. Accordingly, the final validated framework retained
15 components distributed across the four principal dimensions.

Discussion and Conclusion

The findings indicate that spectators’ reattendance intention in Iraqgi football is a multidimensional
and context-dependent behavioral phenomenon that cannot be adequately explained by a single
factor such as team performance, ticket price, or stadium quality. Rather, the decision to return
emerges from the cumulative evaluation of the entire attendance experience. The prominence of
infrastructural and environmental factors demonstrates that spectators consider the stadium itself an
integral component of the football product. Comfortable seating, clear visibility, cleanliness,
accessible transportation, adequate parking, high-quality services, effective crowd management,
and reliable security can reduce the practical and psychological costs of attendance and strengthen
perceptions that attending a match is worthwhile. The importance assigned to security and crisis
management is particularly meaningful in the Iragi context, where spectators may evaluate not only
entertainment value but also the predictability and safety of the stadium environment. Consequently,
improvements in infrastructure alone are unlikely to be sufficient unless accompanied by professional
operations and effective security management.

The second dimension demonstrates that the sporting product remains central to spectator behavior.
Successful performance, competitive matches, technically attractive football, star players, traditional
rivalries, and club prestige enhance the symbolic and entertainment value of attendance. However,
the model also shows that spectators may remain attached to clubs beyond short-term sporting
results because club identity, history, emotional attachment, and loyalty provide more enduring
foundations for repeated attendance. This distinction is important because sporting performance is
inherently unstable, whereas identity-based relationships can sustain spectator involvement during
periods of poor results. Clubs capable of cultivating strong emotional and symbolic connections with
their supporters may therefore achieve more stable attendance patterns across seasons.

The psychological, social, and cultural dimension further indicates that stadium attendance should
be understood as a collective social experience rather than merely an act of watching sport.
Spectators attend matches to experience excitement, temporarily escape routine pressures, spend
time with friends and family, participate in fan rituals, create shared memories, and express social
and collective identities. In this sense, the stadium functions as a social arena in which interpersonal
bonds and social capital are reproduced. Creating a positive atmosphere and encouraging respectful
fan culture can therefore increase the experiential benefits associated with attendance. Refereeing
guality and ancillary entertainment also contribute to this experience because perceptions of fairness
and the quality of event presentation influence how spectators evaluate the overall matchday
environment.

The economic, managerial, and structural dimension confirms that spectator behavior is also
constrained by affordability and organizational conditions. Even highly committed supporters may
reduce attendance if ticket prices, transportation expenses, parking costs, or other associated
expenditures become disproportionate to their income. Similarly, inconvenient match schedules,
weak marketing, inconsistent communication, and inadequate institutional coordination may
discourage attendance despite strong interest in football. Strategic club management should
therefore integrate pricing, scheduling, branding, customer relationship management, and supporter
engagement rather than treating them as unrelated operational activities. At the institutional level,
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governmental and federation support can shape the broader conditions in which clubs seek to attract
spectators, particularly through stadium investment, regulatory frameworks, and policies facilitating
family participation.

Overall, the validated model demonstrates that sustainable spectator reattendance in Iragi football
depends on creating an integrated stadium experience in which physical quality, safety, sporting
attractiveness, emotional attachment, social value, affordability, professional management, and
institutional support reinforce one another. The major contribution of the study lies in developing a
context-specific framework that integrates these factors rather than examining them separately. The
resulting model provides a conceptual foundation for future empirical testing and a practical
framework for football clubs, federation authorities, stadium managers, and sports policymakers.
Improving reattendance therefore requires coordinated interventions across all four dimensions
rather than isolated improvements in one area. By adopting such an integrated approach, Iraqi
football organizations can strengthen spectator satisfaction and loyalty, increase the attractiveness
of live attendance, and establish more stable and sustainable relationships between clubs and their
supporters.

References

Abdulgadr, R. J., Rahim, H. M., & Ahmad, J. A. (2024). Identifying Factors Affecting Pleasure and Anger of the
Spectators in the Sport Facilities of the Province of Halabja, from Iraqi Kurdistan Region. Wasit Journal of Sports
Sciences, 19(2), 721-744. https://doi.org/10.31185/wjoss.539

Akbari Yazdi, H., Roudbari, H., & Abdollahi, S. (2020). The Effect of Experiential Marketing Dimensions on
Behavioral Intentions of Student Fans of the Iranian Premier Football League. Sport Management and
Development, 9(2), 122-138.

Barajas, A., & Gasparetto, T. (2023). They Are Not All the Same: Determinants of Attendance across Different
Sectors in a Stadium. PLoS One, 18(7), e0289331. https://doi.org/10.1371/journal.pone.0289331

Barresi, S. (2025). From Pitch to Profit: Exploring the Relationship between Sports Performance and Financial
Success in Italian Football. In Navigating Change: Resilience and Innovation for a Sustainable and Digital Era
(pp. 135-148). https://doi.org/10.26493/978-961-293-471-2.135-148

Beermann, S., Dallmeyer, S., & Breuer, C. (2026). Cheering for Your Country: The Prediction of Attendance at
International Football Games Using Machine Learning Techniques. Applied Economics, 1-15.
https://doi.org/10.1080/00036846.2026.2618091

Cao, L., Hou, Y., Shen, X., Feng, S., Liu, C., & Huang, Q. (2024). The Influence of Social Mass Environmental
Cognition on Consumption Intentions in Green Stadiums from the Perspective of CAC Modeling. Buildings,
14(9), 2744. https://doi.org/10.3390/buildings14092744

Chifamba, C., Lim, W. M., & Vieceli, J. M. (2025). Sports as Service: Customer Engagement in Participant Sports
through the Lens of Marathons. Sport, Business and Management: An International Journal.
https://doi.org/10.1108/SBM-10-2024-0155

Cho, H., Lee, H. W., & Pyun, D. Y. (2019). The Influence of Stadium Environment on Attendance Intentions in
Spectator Sport: The Moderating Role of Team Loyalty. International Journal of Sports Marketing and
Sponsorship, 20(2), 276-290. https://doi.org/10.1108/IJSMS-04-2017-0025

Elahi, A., & Fathi, F. (2019). Motivations for Iranian Fans' Attendance at the Volleyball World League and Its
Relationship with Attendance History, Frequency, and Reattendance. Sport Management and Development,
8(4), 59-67.

Farahani, A., Shahmansouri, E., & Mandalizadeh, Z. (2021). Identifying Strategies and Consequences of Women's
Attendance in Football Stadiums as Spectators. Strategic Studies of Sport and Youth, 20(51), 169-184.

Givi, B. N. P., Monazzami, A. H., Turkmani, E. M., & Nassiri, R. M. (2021). Behavioral Intentions, Satisfaction and
Perceived Quality of the Spectators of the 2017 Asian Men's U23 Volleyball Championship.

Herold, E., Boronczyk, F., & Breuer, C. (2021). Professional Clubs as Platforms in Multi-Sided Markets in Times of
COVID-19: The Role of Spectators and Atmosphere in Live Football. Sustainability, 13(4), 2312.
https://doi.org/10.3390/su13042312

Hoyos, G. G. H. (2023). Understanding Variance in Stadium Attendance: Lessons from European Football Kaunas
University of Technology].

vy


https://doi.org/10.31185/wjoss.539
https://doi.org/10.1371/journal.pone.0289331
https://doi.org/10.26493/978-961-293-471-2.135-148
https://doi.org/10.1080/00036846.2026.2618091
https://doi.org/10.3390/buildings14092744
https://doi.org/10.1108/SBM-10-2024-0155
https://doi.org/10.1108/IJSMS-04-2017-0025
https://doi.org/10.3390/su13042312

Sl Jg% 3 53p drugi

Karg, A., Nguyen, J., & McDonald, H. (2021). Understanding Season Ticket Holder Attendance Decisions. Journal
of Sport Management, 35(3), 239-253. https://doi.org/10.1123/jsm.2020-0284

Kemal, A. D. K. A. (2025). Stadium Violence in Football Leagues in the Kurdistan Region - Irag from the Perspective
of Stakeholders: Causes and Solutions. Sulaimani Journal for Humanities, 2(1), 396-420.

Kusi, F. A, & Santiaguel, E. (2024). Factors Affecting Stadium Attendance in the Ghana Premier League amid High
Social Media Consumption: A Study among Soccer Fans in Ghana. Indonesian Journal of Sport Management,
4(2), 204-219.

Le, T.Q., Phung, T.T.T., Le, H. V. S,, Tran, T. C., & Dinh, D. T. T. (2024). Understanding Spectators' Intention to
Attend Sport Events: A Perspective on Perceived Value. Innovative Marketing, 20(3), 249.
https://doi.org/10.21511/im.20(3).2024.20

Lee, H. W., Cho, H., Newell, E. M., & Kwon, W. (2020). How Multiple Identities Shape Behavioral Intention: Place
and Team ldentification on Spectator Attendance. International Journal of Sports Marketing and Sponsorship,
21(4), 719-734. https://doi.org/10.1108/IJSMS-09-2019-0097

Li, L. (2024). Research on the Influencing Factors of CBA Spectators' Behavioral Intention to Watch the Game.
Frontiers in Sport Research, 6(1). https://doi.org/10.25236/FSR.2024.060117

Mahmoudian, A., Sadeghi Boroujerdi, S., Daryanavard, A., & Delshab, V. (2019). The Effect of Sport Stadium
Atmosphere Dimensions on Football Fans' Behavioral Intentions with the Mediating Role of Satisfaction.
Contemporary Research in Sport Management, 9(17), 53-68.

Marquez, A., Cianfrone, B. A., & Kellison, T. (2025). Motives and Points of Attachment Influencing Adult Spectator
Attendance at High School Football Games. Journal of Amateur Sport, 11(2), 59-85.
https://doi.org/10.17161/jas.v11i2.23176

Mohammadi, S., & Ebrahimi, F. (2020). The Mediating Effect of Customer Loyalty between Relationship Quality
and Future Attendance Intention of Sports Complex Customers. Sixth International Conference on Sport and
Health Studies in the Islamic World, Tehran, Iran.

Motamedi, M., Moradi, M. R., & Omidi, A. (2019). The Relationship between Team lIdentification and Fans'
Reattendance Intention: A Case Study of Sepahan Club. Third National Congress on Achievements in Sport
Sciences and Health, Rasht, Iran.

Nouri Khan Yordi, M., Tabesh, S., & Hosseini, M. (2023). The Effect of the Physical Quality of Football Stadiums
on Spectators' Reattendance through the Mediating Role of Satisfaction. Sport Marketing Studies, 4(2), 47-71.

Pang, Y., & Wang, F. (2025). The Impact of Information Technology on Stadium Attendance Studies: A
Comprehensive Bibliometric Review. Information Society, 2.

Quansah, T. K. (2022). Effective Conditions for Team Sports Attendance - A Complementary Approach towards
Understanding Attendance Intentions. SSRN

Quansah, T. K. (2024). New Sports Stadia for Africa? The Impact of Sportscape Features on Attendance Intentions
in Sub-Saharan African Club Football. European Sport Management Quarterly, 24(2), 404-427.
https://doi.org/10.1080/16184742.2022.2125549

Reade, J. J., & Singleton, C. (2021). Demand for Public Events in the COVID-19 Pandemic: A Case Study of
European Football. European Sport Management Quarterly, 21(3), 391-405.
https://doi.org/10.1080/16184742.2020.1841261

Schreyer, D., & Ansari, P. (2022). Stadium Attendance Demand Research: A Scoping Review. Journal of Sports
Economics, 23(6), 749-788. https://doi.org/10.1177/15270025211000404

Silveira, M. P., Cardoso, M. V., & Quevedo-Silva, F. (2019). Factors Influencing Attendance at Stadiums and
Arenas. Marketing Intelligence & Planning, 37(1), 50-65. https://doi.org/10.1108/MIP-02-2018-0048

Soyguden, A., & Schneider, R. C. (2022). The Study of the Factors Affecting Stadium Attendance of Yankees' Fans.
Baltic Journal of Health and Physical Activity, 14(4), 5.

Takata, K., & Hallmann, K. (2022). Sport Fans' Nostalgia and Revisit Intention to Stadiums during the COVID-19
Pandemic. International Journal of Event and Festival Management, 13(4), 406-421.
https://doi.org/10.1108/IJEFM-02-2022-0016

Tamir, 1. (2022). There's No Sport without Spectators - Viewing Football Games without Spectators during the
COVID-19 Pandemic. Frontiers in psychology, 13, 860747. https://doi.org/10.3389/fpsyg.2022.860747

Tarighi, R., Karami Ghadikolaei, A., & Salehi Rostami, M. (2021). Presenting a Model of Behavioral Motivations and
Reattendance Intention among Fans of Professional Football Clubs: A Case Study of Nassaji Mazandaran
Football Club. Applied Research in Management and Humanities, 2(4), 36-50.

Valenti, M., Scelles, N., & Morrow, S. (2020). The Determinants of Stadium Attendance in Elite Women's Football:
Evidence from the UEFA Women's Champions League. Sport Management Review, 23(3), 509-520.
https://doi.org/10.1016/j.smr.2019.04.005

Valenti, M., Scelles, N., & Morrow, S. (2025). The Determinants of Stadium Attendance in Elite Women's Football:
Evidence from the FA Women's Super League. European Sport Management Quarterly, 25(2), 322-338.
https://doi.org/10.1080/16184742.2024.2343485

Yo


https://doi.org/10.1123/jsm.2020-0284
https://doi.org/10.21511/im.20(3).2024.20
https://doi.org/10.1108/IJSMS-09-2019-0097
https://doi.org/10.25236/FSR.2024.060117
https://doi.org/10.17161/jas.v11i2.23176
https://doi.org/10.1080/16184742.2022.2125549
https://doi.org/10.1080/16184742.2020.1841261
https://doi.org/10.1177/15270025211000404
https://doi.org/10.1108/MIP-02-2018-0048
https://doi.org/10.1108/IJEFM-02-2022-0016
https://doi.org/10.3389/fpsyg.2022.860747
https://doi.org/10.1016/j.smr.2019.04.005
https://doi.org/10.1080/16184742.2024.2343485

Personal Development and Organizational Transformation

van Ours, J. C. (2021). Common International Trends in Football Stadium Attendance. PLoS One, 16(3), e0247761.
https://doi.org/10.1371/journal.pone.0247761

Weng, J. (2022). Tangibility of Sports Team Identification and Place Attachment through a Visit to the Stadium.
Journal of China Tourism Research, 18(5), 946-977. https://doi.org/10.1080/19388160.2021.1963384

Zagata, K., & Strzelecki, A. (2019). eSports Evolution in Football Game Series. Physical Culture and Sport. Studies
and Research, 83(1), 50-62. https://doi.org/10.2478/pcssr-2019-0020

Zid, A., Hamid, S. F. A., Aziz, M. N. A., & Basal, M. H. (2022). Motivation on Environment Factors among Football
Spectators Attendance at Shah Alam Stadium. Environment-Behaviour Proceedings Journal, 7(SI7), 521-526.
https://doi.org/10.21834/ebpj.v7iSI7.3826

Zid, A., Shaari, J. S., Asari, F. F. A. H.,, Wahab, S. A., & Abdul, R. (2021). The Factors Influencing Fans Attendance
at Football Matches in Perak Stadium. Communication, Management and Humanities 2021 (ICCOMAH 2) E-
Proceedings,

\rg


https://doi.org/10.1371/journal.pone.0247761
https://doi.org/10.1080/19388160.2021.1963384
https://doi.org/10.2478/pcssr-2019-0020
https://doi.org/10.21834/ebpj.v7iSI7.3826

